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3BYKU COBPEMEHHOIO MH®OPMALIMOHHOIO PAOUOSDUPA

ABTOp: bbicbkO M. B., anpekTop apupa "Pagmo CnopT", agMUHUCTPATOP M 3aMeCTUTENb MaBHOTIO
penaktopa JHX "Megumamysbika”, r. MockBa, Poccua (maxim.bysko@mediamusic-journal.com).

AHHOTauua: ABTOp paccMaTpuBaeT poJib paanoBeLlaHns OT BOSHUKHOBEHUS 00 CEMOOHSILHUX AHEN,
0003HayaeT HOBbIN UCTOPUYECKUIA BUTOK MACCOBOIrO MHPOPMaLMOHHOIO CpeacTBa, CBA3bIBAKOLMUM
COBpEMEHHbIe paauoKaHanbl ¢ pagmo 20-30-x ronoB XX Beka. Xy40XXeCTBEHHbIE XaHpbl
pagnoBeLLLaHNga U HOBOCTHOE TeNneBUAeHME pacCMaTPMBaAOTCA B HEMNOCPeACTBEHHOM CUHTE3E C
MHPOPMALMOHHBLIMU XXaHpaMu pagmoadpupa. lNMpu 3ToM 6onee opraHM3oBaHHOE U TAPMOHUYHOE
3By4YaHMe COBPEMEHHOIro MHPOPMaLMOHHOIo paamo (Yynopaao4eHHOCTb TEKCTOB, MYy3blKaslbHO-
peyeBble CTPYKTYpbl, CAyHA-AM3aNH) OKa3biBaeTCa B 6onee orpaHUYeHHOM, JIOKaJIbHOM NPOCTPaHCTBE
couuyMma. Pagmno Tenepb HaxXoOomUTCA He TONIbKO B HAaUMOHAaNbHbIX FrPaHMLAX, HO U B KYJ/IbTYPHbIX,
Cy6KYNbTYPHbIX, Y3KO-NoTpebutenscknx. OTcroga sBHoe npeobnagaHne aBToOOOPOXKHOM ayaAUTOpUHN
paauno, a Takxe Bo3BpalleHMe K YaCTHOMY BeLlaHno (MOBUsbHble YCTPOMCTBA, MHTEPHET-KaHarbl,
noaKacTbl).

KnioueBble cnoBa: 3ByK, paano, MHbopMauus, BelaHne, CpeacTBo, CayHA-AU3alH, MUHTepHEeT-KaHan,
nogkacr.

SOUNDS OF MODERN TALK AIR

Author: Bysko M. V., Broadcasting Manager of the Radio Sport, Administrator and Deputy Editor of
the ESM Mediamusic, Moscow, Russia (maxim.bysko@mediamusic-journal.com).

Abstract: The author examines the role of broadcasting from inception to the present day; he means
a new historical round of mass media that links modern radio with 1920-30s radio. Art genres of
broadcasting and TV news covered in the direct synthesis with information radio genres. In this
case, a more organized and balanced sounding of contemporary information radio (order of texts,
music-speech structure, and sound design) has a more limited, local space in society. Radio is not
only within national boundaries, but also within cultural, subcultural, narrow consumer boundaries.
Hence the clear dominance of the road radio audience, as well as a return to the private
broadcasting (mobiles, web-channels, podcasts).
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